
[image: image1.jpg]eRoScOMoy  momentu

‘



[image: image2.emf][image: image3.jpg]" 1eniTE

creative entrepreneurs



[image: image4.png]




EXERCISE 4:   How can you be a positive disruptor in your field?                                   (reference Slide 27)
Creativity is about being proactive, about anticipating change in an ever-changing world, about developing ideas and solutions ahead of the competition. Please describe how your business can breakthrough, be game changing, be faster, cheaper, better

_________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
EXERCISE 5:  Review  www.ashoka.ie  in detail for great examples of social innovation concepts.

(reference Slide 30)

EXERCISE 6:   Dig Deeper      (reference Slide 45)

Before you start a new creative business, you answer these thought-provoking & useful set of questions. They will have great value in your business plan. 

	What’s the attraction of this project? 
	

	What’s its purpose?  
	

	What difference with it make if I/we succeed? 
	

	What are the opportunities for learning from it? 
	

	Will it provide anything other than making a profit? 
	



	Is the project aligned with my/our personal values? 
	

	Will all involved be comfortable with the work or need additional support to create it? 
	

	What’s in it for me/us? 
	

	Who will own the intellectual property created? Who will be credited?  
	

	Will we be applying for funding/ competitions/awards? 
	


EXERCISE 7:   WATCH     Case Study 

 (reference Slide 49)
Watch Una 

 HYPERLINK "https://youtu.be/mHr4KVu84YA" Burke, designer

 HYPERLINK "https://youtu.be/mHr4KVu84YA"  share her journey 
Exercise 8       Describing your creative business - own your strengths and weaknesses.  (reference Slide 61)
What do you do? 20 words

_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
How do you stand out from the crowd ?   

_________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
_________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
List 5 evidence points showing your true uniqueness

1
______________________________________________________________________________________
______________________________________________________________________________________

2
______________________________________________________________________________________

______________________________________________________________________________________

3
______________________________________________________________________________________

______________________________________________________________________________________

4
______________________________________________________________________________________

______________________________________________________________________________________

5
______________________________________________________________________________________

______________________________________________________________________________________
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        Use this workbook to capture the key learning from Module 1 n





EXERCISE 1:    What MOTIVATES you?    (reference Slide 6)


A sense of purpose, that your work matters and makes a difference in the world, is one of the most powerful motivators you can have. 





What do you create ? 


Please describe your creative business idea in no more than 20 words. 


________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________





EXERCISE 2:    Essential traits for self-employment (reference Slide 12)


Complete this self-employment quiz for more insight into your entrepreneurial potential 





QUIZ –


� HYPERLINK "https://www.bdc.ca/en/articles-tools/entrepreneur-toolkit/business-assessments/pages/self-assessment-test-your-entrepreneurial-potential.aspx" �https://www.bdc.ca/en/articles-tools/entrepreneur-toolkit/business-assessments/pages/self-assessment-test-your-entrepreneurial-potential.aspx�   








EXERCISE 3:   WATCH     The Creative Process, The Future Starts here 


 (reference Slide 17)


� HYPERLINK "https://youtu.be/5IRr-JkIwlc?list=PLkNaMIsI8oSCCknemN6FelYOV0OTfBaNT" �https://youtu.be/5IRr-JkIwlc?list=PLkNaMIsI8oSCCknemN6FelYOV0OTfBaNT�  




















Creative Communities Igniting Change is an                               project to challenge, empower and stimulate community creativity and entrepreneurship. � HYPERLINK "http://www.creativecommunities.how" �www.creativecommunities.how� 
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