Secondary research (or desk research) gathers existing information through available sources. After using surveys, direct observations, interviews developed and conducted by you it is crucial for your objective to do secondary research - this way you will be able to clarify the knowledge  on existing policies, emerging trends and opportunities.  In order to avoid being overhelmed by the amount of work and data it is important to have a clear purpose  and understanding of what kind of data you are collecting and why are you collecting this information.
 Secondary research examples include:

·  information on the internet

·  existing market research results

·  existing data from your own stock lists and database
·  government statistics and information from government agencies 
·  different media such as articles from recognized magazines and newspaper, reports from university research centers or non-profit agency.

This tool allows you to make the most of existing information about your region, your potential stakeholders and clarify your goals. The purpose behind secondary research is for the researcher to better grasp the subjecst's domain.
For your goal it is probably the best way to focus on qualitative research which gathers views and attitudes. Make sure you don't rely entirely on statistics in your data, consider all of the information you have. 
·  focus on stakeholders and potential allies to understand their feelings and attitudes towards your goals, ideas or services

·  consider formal and informal conversations with stakeholders 

·  visit and review organisations and institutions already present with the same programme on the market  in region about their good practices.
